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Consumers on 
average ignore 82% 

Nobody reads direct mail. Digital media is much more effective.

Many consumers love receiving mail so much that they 
ritualize it and imbue it with emotionally-charged meaning.

COMMON MISCONCEPTION: 

REALITY: 

Direct mail outperforms 
all digital channels 
combined by nearly 

of online ads, studies show.4    

Millennials read direct mail, 
including 82% of the direct mail 
they receive from retail brands.3   

Consumers are more likely to 
notice and read direct mail 
(53%) than email (26%), and 92% 
say they get ideas for shopping 
trips from printed material.1   
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